Australian Grapegrower & Winemaker

January 2006 - Page 74

ProCork sets its gights on

global market

Closure technology company ProCork will
leverage off its Australian success as it pushes
ahead with plans to take its revolutionary
product to a global market following the
completion of a $3.5 million capital raising.

The company raised the capital through a

Convertible Note offer to a number of investors.

ProCork chairman David Macinnes said
the funds would allow ProCork to establish a
preliminary production facility in Europe while
it negotiated licensing agreements with the
world's largest cork supply companies.

The global market for wine closures is
estimated at approximately 17 billion. By
country, France utilises around 3.5 billion
closures, followed
by ltaly at 2.5 billion.

by synthetic corks (1.7 billion) and screw cap
(800 million).

“Winemakers and cork suppliers have been
screaming for a solution to the problem of cork
taint while also being mindful of consumers’
preference for the traditional cork closures,” he
said.

ProCork's technology revolves around the
thin membranes that are applied to each end
of the cork and designed to significantly reduce
flavour modification by reducing the amount of
taint entering the wine, controlling the passage
of oxygen through the cork and retaining cork
moisture to prevent breakage

Fig. 1. ProCork’s patented membrane serves five distinct roles in ensuring wine
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